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Section 1:
Vision, Mission, Objectives and Functions

R        

To protect the rights and interests of consumers, to spread awareness about consumer rights, duties and responsibilities
and to promote consumer welfare by strengthening consumer movement in the country.

Mission

Strengthening consumer related legislations and effective implementation of various consumer welfare schemes and
disputes redressal system. Active participation of State Governments, academic and research institutions, training
institutions, National Law schools and voluntary organizations is envisaged to create a vibrant consumer movement in
the country. Enforce mandatory standards for consumer products and services ensuring consumer safety.

Objectives

1 Enhancement of awareness of consumers about their rights and responsibilities

2 Provision of effective, inexpensive and speedy redressal system to consumers

3 To augment infrastructure of enforcement machinery of Legal Metrology Department of States/UTs and implementation of the Legal
Metrology Act, 2009

4 Strengthening of National Test House (NTH) laboratories

5 Efficient Regulation of Commodity Futures Markets

6 Strengthening of Forward Markets and Forward Markets Commission

7 To promote and protect the interests of consumers through various Schemes

8 Completion of an independent evaluation of NTH Lab

9 Formulate Standards and strengthen Conformity Assessment of Products and Services

10 Implementation and regulation of Essential Commodities Act

11 Monitoring of prices of Essential Commodities

Functions

CONSUMER PROTECTION - Implementation of Consumer Protection Act, 1986 - National Consumer Disputes Redressal Commission .
- National Test House - Regulation of Packaged Commodities and implementation of new Act namely, The Legal Metrology Act, 2009.
CONSUMER AWARENESS - Jago Grahak Jago Multimedia Campaign. SETTING STANDARDS - Implementation of Bureau of Indian
Standards Act, 1986. REGULATION OF ESSENTIAL COMMODITIES ACT, 1955 - Implementation of Essential Commodities Act, 1955.
- Implementation of Prevention of Black Marketing & Maintenance of supply of Essential Commodities Act, 1980 CONSUMER
COOPERATIVES - National Consumer Cooperatives Federation (NCCF). COMMODITY EXCHANGES - Regulation of Commodities
futures through Forward Markets Commission.

1

Vision

- Implementation of Forward Contracts (Regulation) Act 1952 INcomplete
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